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What is the Service Class Certification ? w

Every company has processes and systems in place. We aspire to be a company that puts
our customers 15t . To do that, we need good process & systems to make this come through.
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How well do you know our company?

Kino Biotech Pte Ltd is a leading integrated bio-
nutraceutical and cosmeceutical company.

Ko Biorecn
We develop products, do sales & marketing,
distribution and branding.
Our products are for beauty, health & wellness.
Kino Biotech Co., Lid
Listed on Taiwan Exchange
L
TRN Morkeﬁng TR Networks H H Kino Life Kino Brands
(M) Sdn. Bhd. (M) Sdn. Bhd. Kino Biotech Science Limited | Pte Ltd

Pte Lid
(Singapore)



Kmvo BioTecH
W% E

What are our Core Competencies?
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https://www.youtube.com/watch?v=1BZNI29snnA

Kmvo BioTecH
W% E

Where do we operate in?

China
yanmar y— i . . .
9 : With over 5,000 point of sales, its
* = healthcare and beauty products are
e Vietnam " widely sold all over Asia, catering to
y 2l more than 1.5 billion consumers in China,
Thailand o) - Singapore, Moloysio, Vietnam, Thailand
~ r @ and Indonesia.
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And here’s our beauty bars around the region

Singapore

OG People’s
Park
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OG Orchard

OG Albert




Do you know our brands?
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What s our range of products? No.1
KINOHIMITSU QG
FREEDOM TO LIVE
“No. 1 selling Collagen brand in Singapore"
(Guardian, Watsons & Unify) Health
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What is the range of our other products?
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Who are our distribution network partners?
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For S&M, who are our stakeholders?

Management

Channel Partners Co-branded partners

m SQ_S@' End Consumers

watsons,, . | ‘ % re e
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WWW.0g.com.sg 'M, unitycnrt’:’m‘:’lft l /’A.‘-F \\ y ‘)’
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Shopping

ensogo’ (Qocio

WV recmart Influencers (KOLs)
amazon GROUPON
L%gﬁ Media Owners

(e.g. MediaCorp, Radio
etc)
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For Finance & Ops, who are our stakeholders?

Bankers
Management
End Consumers
Distributors @‘ @
/o : “ v ‘\“ :
&= DKsH '@y (]
ﬁ Swift and Reliable S&M Dept
H @ TA-Q-BIN

Creditors & Debtors
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For Promoters, who are our stakeholders?

End Consumers

@‘ G 1“\ mﬁ

Channel Partners

WaLsons....
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OG { unit
www.og.com.sg M unl ycnn’lnn'lfd
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Our Vision

To be the world’s leading Biotech company.

Our Mission

Strives to bring the best innovative healthcare and beauty products
and services to consumers by transforming the promise of modern
science and biotechnology with the power of nature into products

and services that enhance and improve lives.
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People Responsibility Innovation
The People of Kino Biotech are our . To be creative, resourceful,
source of strength. We promote We are an ethical adaptable and proactive. To
teamwork, trust, respect and company and contribute challenge existing alternatives
continuous self-improvement. fo society and to develop quality healthcare
To compete intensely and win. communities in which we and beauty products and
We create value for consumers, staff operate. services through science-

and stockholders. based evidence.



